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Responsible Tourism and Regenerative Travel 

An overview of the concepts and definitions 

Responsible Tourism emerged at an official side event to the World Summit on Sustainable 

Development in 2002. The conference attracted 280 delegates from 20 countries and included 

many representatives of international organisations.1 The conference was organised to 

address the problem that whilst there was much talk of sustainability little was being done to 

realise it.  

Buried in the Cape Town Declaration was the assertion that Responsible Tourism is about 

"making better places for people to live in and better places for people to visit…” This 

has become both a meme2 and a litmus test. A meme because it is often used but rarely 

sourced, a litmus test because where the visitor is placed before the resident the speaker or 

writer reveals that they have not understood.  

In the Responsible Tourism Awards each year we see many examples of businesses and 

destinations taking and exercising responsibility to make better places for local people, their 

livelihoods, lived culture and their natural and cultural heritage.  

This paper argues that Regenerative Tourism is a form of Responsible Tourism and that 

Regenerative Tourism is the pinnacle of the Responsible Tourism Movement. 

Responsible Tourism  

The 2002 conference recognised that “Responsible Tourism takes many forms, that different 

destinations and stakeholders will have different priorities, and that local policies and 

guidelines will need to be developed through multi-stakeholder processes to develop 

responsible tourism in destinations." In the Cape Town Declaration on Responsible Tourism 

in Destinations, the conference recognised that Responsible Tourism had the following 

characteristics: 

• minimises negative economic, environmental, and social impacts; 

• generates greater economic benefits for local people and enhances the well-being of 

host communities, improves working conditions and access to the industry; 

• involves local people in decisions that affect their lives and life chances; 

• makes positive contributions to the conservation of natural and cultural heritage, to 

the maintenance of the world's diversity; 

• provides more enjoyable experiences for tourists through more meaningful 

connections with local people, and a greater understanding of local cultural, social and 

environmental issues; 

• provides access for physically challenged people; 

 
1 https://responsibletourismpartnership.org/cape-town-declaration-on-responsible-tourism/ 
2 2,370 hits in a google search on 23/12/2025. 

https://responsibletourismpartnership.org/cape-town-declaration-on-responsible-tourism/
https://responsibletourismpartnership.org/cape-town-declaration-on-responsible-tourism/
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• and is culturally sensitive, engenders respect between tourists and hosts, and builds 

local pride and confidence.” 

At the heart of Responsible Tourism is the principle that it should provide a better experience 

for the guest and for the host and their natural and cultural environment: providing  “more 

enjoyable experiences for tourists through more meaningful connections with local people, 

and a greater understanding of local cultural, social and environmental issues” and be 

“culturally sensitive, engenders respect between tourists and hosts, and builds local pride and 

confidence.” 

Drawing on two decades of Responsible Tourism and the Responsible Tourism Awards, the 

2022 Responsible Tourism Charter, signed on Magna Carta Island, asserted the importance of 

transparency in explaining why and for what we take responsibility and to what effect, with 

what impact. 

Recognising that sustainability is at best an undefined aspiration. It will only be realised if 

and when we take responsibility for making tourism sustainable. Responsibility drives 

sustainability. Responsible Tourism is about "making better places for people to live in and 

better places for people to visit…  Few businesses or destinations can address all the issues 

on the Responsible Tourism agenda. We need to explain why we take responsibility for the 

things we choose to improve through tourism and the impacts of our efforts.”3 

Our industry exists because of our world’s diversity; if everywhere were the same, what 

would be the incentive to travel? The diversity of issues, along with the varied resources and 

competencies of businesses and destinations, shape local priorities and inform Responsible 

Tourism activities in destinations. 

 

 
3 https://responsibletourismpartnership.org/2022-responsible-tourism-charter/ 

 

https://responsibletourismpartnership.org/2022-responsible-tourism-charter/
https://responsibletourismpartnership.org/2022-responsible-tourism-charter/
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“Recognising that sustainability is a journey and that we will need to do more when we can, 

we commit to 

• do what we can to make tourism better; 

• explain why we focus on particular issues and what we are doing to address them, and 

• recognising that transparent and auditable reporting on the impacts of our efforts is 

essential to demonstrating what is being achieved by those taking responsibility.”4 

The process defines Responsible Tourism; it is about taking responsibility to make 

tourism better for hosts and their natural and cultural environment and for their 

guests:  

1. Explain why we focus on particular issues and  

2. what we are doing to address them, and  

3. transparently and reliably report the impacts of our efforts.  

In this way, businesses and destinations can also avoid misselling. 

Responsible Tourism is diverse and can contribute to many Sustainable Development Goals 

(SDGs) 

 

In a crowded marketplace, tourism businesses and destinations seek to differentiate 

themselves and to attract customers, tourists, travellers, and explorers. The language used to 

describe the clients we are trying to attract reflects our efforts to differentiate our 'product' 

from all the others. One of the earliest differentiating concepts was ecotourism, used to attract 

ecotourists and secure larger margins, although it generally involved the same transportation, 

accommodations, and protected areas. The guide may have been an academic from the source 

market, often less knowledgeable about where to spot the wildlife than local guides. There is 

little evidence that ecotourism or ecotourists are any more 'nature positive' than other tourists.  

 
4 https://responsibletourismpartnership.org/2022-responsible-tourism-charter/  

https://responsibletourismpartnership.org/2022-responsible-tourism-charter/
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Marketeers in the tourism sector are creative in securing market advantage to differentiate the 

product, the experiences they sell, constrained only by misselling regulation in the source 

markets. As I wrote on Travel Tomorrow:  

"In marketplaces relatively untroubled by consumer rights and mis-selling 

protections, our sector has been inventive in developing language to indicate that the 

experience will be better, more meaningful, and more memorable than those offered 

by our competitors.' "What's in a name? That which we call a rose, by any other word 

would smell as sweet." So declares Juliet as she laments the name of her beloved in 

Shakespeare's Romeo and Juliet. There are numerous examples of destinations and 

businesses actively engaging in and working to improve tourism. They are, knowingly 

or not, taking responsibility, and their efforts will likely not fall foul of the emerging 

EU Green Claims Directive."5 

As we see and recognise in the global Responsible Tourism Awards each year there is a 

wide variety of ways in which businesses and destinations take responsibility and use 

tourism to make better places for people to live in. Regenerative Travel is arguably the 

most ambitious of these. 

REGENERATIVE TRAVEL 

 

Regenerative Travel has emerged in the last decade and is being used to secure major change 

in how tourism works in destinations, unfortunately some are using it as greenwash to 

differentiate destinations and experiences from the competition for market advantage. We 

have included a Regenerative Tourism category in the 2026 Global Responsible Tourism 

Awards to reveal what is required to make the regenerative claim.  

Whilst Responsible Tourism is well-established and growing, Regenerative Tourism is an 

increasingly widely used term:  

04/10/2025  Google Hits Google 

Scholar 

Responsible Tourism 

Examples 

92,400,000  1,510,000 

Regenerative Tourism 

Examples 

3,290,000  45,100 

Regenerative Travel Examples  1,110,000 15,900 

 

We shall look first at the origins of Regenerative Travel, consider how it has been defined and 

reflect on how easy it is to evidence a regenerative impact, to avoid accusations of misselling.  

 
5 https://traveltomorrow.com/responsible-tourism-by-any-other-word-would-smell-as-sweet/ May 2025 

https://traveltomorrow.com/responsible-tourism-by-any-other-word-would-smell-as-sweet/
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In an article in Forbes magazine in April 2024 Amanda Ho,  co-founder of the "travel 

platform aptly named Regenerative Travel, defines it in its most simplistic form: 

"It's a type of travel that is an act of restoring, replenishing and renewing the 

environment and community. It's a reciprocity of how the destination and hotel 

provider really look to actually contribute to a positive impact. It's the restoration of 

the bond that we have with communities and nature."6  

Regenerative travel moves beyond sustainability: 

"By actively seeking to restore and regenerate the environment, cultures, and 

communities impacted by tourism, regenerative travel aims to leave a destination 

better than it was found, promoting biodiversity, supporting local economies, and 

fostering cultural exchange and understanding."7 

The Cambridge dictionary identifies gives two examples of the use of the word regeneration:8  

1. economic regeneration “the act of improving a place or system, especially by making 

it more active or successful”. 

2. biological, medical, agricultural “the act of something growing or being grown again” 

Aikin9 articulates a clear distinction between sustainability and the harder-to-define 

regeneration. 

“Sustainability asks us to reduce harm. 

Regeneration asks us to do more — to heal, to restore, to evolve. 

Where sustainability aims to “do less bad,” regenerative thinking dares us to imagine 

systems that actively create life, resilience, and beauty — for people, places, and the 

planet. It’s not the end goal. It’s a design principle. A mindset. A new way of belonging.” 

 

“We must not merely sustain the world we inherited. We must co-create the world we 

long for.” 

 

“Regeneration Is a Systems Shift 

Regeneration isn’t a feature you can add on. 

It’s a systems-level shift — in values, structures, and goals. 

To build regenerative futures, we integrate: 

• Living Systems Thinking: Seeing the world as interdependent, dynamic, and 

evolving — not mechanical or static. 

• Circular and Adaptive Design: Designing for cycles, not lines. For change, not 

stasis. 

• Cultural Resilience: Uplifting ancestral knowledge, community voice, and place-

based wisdom. 

 
6  https://www.forbes.com/sites/jenniferlee/2024/04/23/how-regenerative-tourism-is-transforming-the-way-we-

explore-the-world/ 
7 Ibid.  
8 https://dictionary.cambridge.org/dictionary/english/regeneration 
9 Kay Aikin is a systems architect and a catalyst for regenerative design. She serves as Senior Advisor to the 

United Nations Environment Programme–Buildings Action Coalition and is founding the Community Design 

Innovation Network (CDIN), an initiative aimed at reimagining how communities can flourish within ecological 

boundaries. 

https://www.regenerativetravel.com/
https://dictionary.cambridge.org/dictionary/english/act
https://dictionary.cambridge.org/dictionary/english/growing
https://dictionary.cambridge.org/dictionary/english/grown
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• Ecological Partnership: Moving from “managing” nature to collaborating with it.”10 

Academics and protagonists writing about Regenerative Tourism share much of this thinking, 

for example: 

Matorel11 has recently published on reimagining tourism, promoting creative tourism and 

arguing that creative tourism could be a transition from a niche alternative toward a 

regenerative paradigm. Matorel points out that the post-Covid overtourism crisis has 

prompted “calls from scholars and global organizations to ‘build back better’ through 

regenerative and inclusive tourism strategies.  

“Rather than focusing on volume management, creative tourism reimagines what is 

offered, how it is consumed, and by whom. Scholars like Richards and Marques12 De 

Bruin and Jelinčić 13, and Duxbury and Richards14 have proposed conceptual and 

operational frameworks that position creative tourism not only as a niche, but as a 

strategic model for tourism development, particularly for smaller cities and 

destinations seeking to diversify and regenerate”. 

“In particular, Richards suggests a value chain model of creative tourism in which 

destinations generate cultural value through collaborative production processes 

involving local residents, artists, and entrepreneurs.15 This model promotes high-

value, low-impact tourism by encouraging visitors to engage in meaningful, place-

based activities. De Bruin and Jelinčić offer a participatory experience tourism model, 

emphasizing the need for inclusive governance and local ownership of tourism 

development.16 These models are consistent with broader calls for regenerative 

tourism, where tourism is not only less harmful but actively contributes to the socio-

cultural and economic renewal of host communities.” 17 

In the creative tourism strain of regenerative tourism, the generation of cultural value, 

meaningful place-based activities and the engagement of local residents, artists, and 

entrepreneurs is required. Regenerative tourism also emerges from architecture.  

In 2007 Ceridwen Owen, a lecturer in the School of Architecture at the University of 

Tasmania, introduced her paper on Regenerative Tourism, not “as a new idea, but rather as a 

subtle shift in thinking about sustainability… inspired by a concurrent shift in thinking about 

 
10 https://www.inov8futures.com/regenerative-futures# 
11 Matorel, M.D.H., 2025. Reimagining Tourism: A Creative Model for Destinations Facing Negative Impacts. 

Eco-Tourism and Sustainable Development, 1(1), pp.27-41. 
12 Richards, G., Marques, L., 2012. Exploring Creative Tourism: Introduction. Journal of Tourism Consumption 

and Practice. 4(2), 1–11 
13 De Bruin, A., Jelinčić, D.A., 2016. Toward Extending Creative Tourism: Participatory Experience Tourism. 

Tourism review. 71(1), 57–66 
14 Duxbury, N., Richards, G. (eds.), 2019. A Research Agenda for Creative Tourism. Edward Elgar Publishing: 

Cheltenham, UK 
15 Richards, G., 2009. Creative Tourism and Local Development. In: Wurzburger, R., Pattakos, A., Pratt, 

S.(eds.). Creative Tourism: A Global Conversation. Sun-stone Press: Santa Fe, NM, USA. pp. 78–90 
16 De Bruin, A., Jelinčić, D.A., 2016. Toward Extending Creative Tourism: Participatory Experience Tourism. 

Tourism Review. 71(1), 57–66 
17 Matorel, M.D.H., 2025. Reimagining Tourism: A Creative Model for Destinations Facing Negative Impacts. 

Eco-Tourism and Sustainable Development, 1(1), pp.27-41. 
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sustainable or ‘green’ design’ from a discourse predicated on limiting damage to one focused 

on positive change.”18 

“The very idea of sustainability is also seen to be insufficient to address the extent of 

problems that we are now facing. As a consequence, the terms ‘regenerative’ and ‘restorative’ 

have emerged to challenge the perceived inadequacies and stasis inherent in the concept of 

sustainability.” Owen draws on Moore distinguishing ‘regenerative’0 

 from ‘sustainable’ technologies in two ways. Firstly and most directly related to Lyle’s 

conception of regenerative design, he argues that they must not only maintain a balance 

between production and consumption, but also result in a ‘net increase in life-enhancing 

conditions’ 19 Secondly, he argues that regenerative technologies must also be ‘socially 

visible and politically transparent’ .20 

In the wake of Covid, Cave & Dredge 21 have pointed to “capitalism’s emphasis on resource 

exploitation, growth and profit is to blame and that tourism destinations have never been 

encouraged to foster diverse economic practices which would enhance resilient communities 

and regenerative tourism.” They argue that a “diverse economies framework envisages the 

co-existence of capitalist, alternative capitalist and non-capitalist practices and provides a 

pathway to more resilient and regenerative tourism practices in tourism.” 

Becken & Kaur write about anchoring tourism value within regenerative tourism suggesting a 

conceptual framework within the context of the New Zealand Department of Conservation’s 

aspiration of Papatūānuku Thrives (Mother Earth Thrives).”The “tourism tree” integrates 

aspects of a regenerative tourism paradigm and cultural values from Te Ao Māori (the world 

of Māori) and recognises the importance of healthy roots for tourism to contribute positively 

to multiple well beings and give back to place.” 22  

These examples echo the aspiration of making better places for people to live in, at the heart 

of Responsible Tourism.   

Similarly, for Tham and Sharma writing in 2023 much is expected of regenerative tourism, 

and it requires engagement well beyond the travel and tourism sector23 

“Regenerative tourism pays particular emphasis on the need to create opportunities 

for healing the tourist destinations, balancing the social-economic-environmental 

 
18 Owen, C., 2007. Regenerative tourism–Re-placing the design of ecotourism facilities. The International 
Journal of Environmental, Cultural, Economic and Social Sustainability, 3(2), pp.175-181. 
19 Moore, SA 2001, Technology and place: sustainable architecture and the Blueprint Farm, University of Texas 
Press, Austin.p.131 
20 Moore, SA 2001, Technology and place: sustainable architecture and the Blueprint Farm, University of Texas 
Press, Austin. 
21 Cave, J., & Dredge, D. (2020). Regenerative tourism needs diverse economic practices. Tourism Geographies, 
22(3), 503–513. 
22 Becken, S., & Kaur, J. (2021). Anchoring “tourism value” within a regenerative tourism paradigm – a 
government perspective. Journal of Sustainable Tourism, 30(1), 52–68 
23 Tham, A. and Sharma, B., 2023. Regenerative tourism: Opportunities and challenges. Journal of Responsible 
Tourism Management, 3(1), pp.15-23. 
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impacts of tourism transformations, address the issues of climate crisis and depleting 

resources from the planet, reducing and managing tourism’s environmental impacts to 

make tourism more meaningful. … Regenerative tourism thus goes beyond 

addressing the tourism impacts on the environment and takes a holistic approach in 

incorporating the expectations of entire communities and stakeholders in developing 

the capacity and making the destination attractive for tourists… This requires 

involvement, engagement and participation of stakeholders e.g., residents, tourists, 

community organizations, businesses, and all levels of government so the innovative 

solutions and new potential ‘regeneration initiatives’ can be identified and prioritized 

to accommodate the interests of communities and destinations thus evolving 

regenerative tourism …”24 

Tham and Sharma emphasize the “transformative power of regenerative tourism in business 

model re-engineering, to formulate a more symbiotic relationship with external 

stakeholders.”25 They recognise that “regenerative tourism is not a one-size-fits-all approach. 

Each destination has its own contextual unique attributes, and local community needs that 

will require adaptation and a range of stakeholders to work together in order to deliver 

desired regenerative tourism goals.”26 

As Qu & Zollet point out  

“Responsible tourism and regenerative tourism are distinct concepts, but they share 

some common goals and principles. Both focus on promoting positive impacts on 

local communities, environments, and cultures, although regenerative tourism takes 

this a step further by actively seeking to restore or enhance the places it touches. 

…The concept of Regenerative Tourism goes beyond responsible tourism in that it 

aims to restore, renew, and enhance the destination and its ecosystems. Generally, it 

means to develop or revitalize the place and bring it to a better state compared to the 

previous one. Although the term originates from ecotourism research, it currently 

lacks a precise definition, emphasizing the evolving nature of the concept. 27 By 

emphasizing the notion of “giving back”, however, the efforts of regenerative tourism 

initiatives center around actively contributing to the regeneration of communities, 

cultures, heritage, landscapes, and various other aspects. 28 

Quo and Zollet set an ambitious stretch target:  

“Regenerative tourism attempts to use a holistic ecological perspective of people, 

the environment, and socio-politics as a whole … It seeks to heal destinations, 

balance impacts, address climate crisis and resource depletion, involve 

 
24 Ibid. p. 16 
25 Ibid p.20 
26 Ibid.  
27 Bellato, L., Frantzeskaki, N., & Nygaard, C. A. (2022). Regenerative tourism: a conceptual  

framework leveraging theory and practice. Tourism Geographies, 1-21.  
28 Duxbury, N., Bakas, F. E., Vinagre de Castro, T., & Silva, S. (2020). Creative tourism  

development models towards sustainable and regenerative tourism. Sustainability, 13(1), 2.  
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stakeholders, prioritise communities, and incorporate concepts like circular 

economy and placemaking for lasting resilience.”29 

Regenerative Tourism is ambitious, seeking transformational change. 

Drawing on regenerative agriculture, Hussain and Haley arguably expect even more. “The 

application of the natural science ideas of regeneration needs to be clarified before the 

tourism industry can adopt a regenerative tourism model. Without such clarification, there is 

a high risk of ‘green washing’ and inappropriate adaption of a regenerative model.”30 

They quote Hutchins and Storm31 who define the term ‘regenerative’ as “creating the 

conditions for life to continuously renew itself, to transcend into new forms, and to flourish 

amid ever-changing life- conditions”. They quote Rodale’s 32 definition of regenerative 

agriculture as:  

“one that, at increasing levels of productivity, increases our land and soil biological 

production base. It has a high level of built-in economic and biological stability. It has 

minimal to no impact on the environment beyond the farm or field boundaries. It 

produces foodstuffs free from biocides. It provides for the productive contribution of 

an increasingly large number of people during a transition to animal reliance on non-

renewable resources.” 

As Hussain and Haley point out 

“Based on this definition, any activity, product, or service must ensure creating the 

conditions for life to continuously renew, transform, flourish in the changing 

environment, economic stability and minimum or no impact on the environment.”33 

Alnoor et al. point to the scale of the transformation, arguing “that regenerative tourism 

requires a change in the economic model and societal perspective, focusing on qualitative 

development and improving human well-being through ecosystem health.” Recommending 

“the adoption of regenerative practices, emphasizing the positive impacts on destinations and 

stakeholders.” They highlight “the importance of adopting an ecological worldview, 

discovering the unique potential of each place, leveraging tourism living systems, creating 

regenerative places and communities, and collaborating to enact regenerative approaches. 

Regenerative tourism offers solutions for rethinking and rebuilding the tourism industry, 

 
29 Qu, M. and Zollet, S., 2024. Regenerative creative tourism and community revitalization. Journal of 
responsible tourism management, 4(1). 
30 Hussain, A. and Haley, M., 2022. Regenerative tourism model: challenges of adapting concepts from natural 
science to tourism industry. Journal of Sustainability and Resilience, 2(1), p.1 
31 Hutchins, G., & Storm, L. (2019). Regenerative Leadership: The DNA of Life-affirming 21st Century 
Organizations. Wordzworth Publishing. 
32 Rodale, R. (1983). Breaking new ground: The search for a sustainable agriculture. Futurist, 17(1), 15-20. 
33 Hussain, A. and Haley, M., 2022. Regenerative tourism model: challenges of adapting concepts from natural 
science to tourism industry. Journal of Sustainability and Resilience, 2(1), p.4. 
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enhancing local economies, preserving cultures and biodiversity, and providing 

transformative experiences for guests. 34 

Drawing on Sigmund Freud’s iceberg analogy, three levels of the mind: conscious, 

preconscious, and unconscious, and Abraham Maslow’s hierarchy of needs, Hussein 

describes a similarly ambitious agenda for regenerative travel.  

“Conscious travel habits and positive psychology can be seen in the emerging concept 

of regenerative tourism. … it offers a holistic approach to make destinations more 

adaptable, creative and resilient, and ensures improved wellbeing and improves the 

conscious level. Simultaneously, the concept provides a foundation to mindful 

decisions made by travellers, which creates awareness about how, when and where to 

travel.” 

Similarly, Hussain suggests regenerative tourism is a new holistic tourism model requiring a 

“significant change at a deeper level, from positive psychology, where inspirational stories, 

motivational actions, and adaptation ingenuities need to lead the tourism industry. Tourism is 

not just a quick and easy job creation tool, rather a ‘vector of positive change’. Tourism can 

offer holistic understanding of diverse cultures, bridge cultural gaps and encourage dialogue 

between civilisations to promote peace and harmony. 35 

Bellato et al36 provide an analysis of the emergence of the concept, citing Owen’s 

introduction of the term to describe the architectural design of ecotourism facilities37 

Pollock’s introduction of the ‘conscious travel’ approach applied an ecological worldview to 

tourism.38 Bellato et al suggest that regenerative tourism is based on seven principles: 

1. Draw from an ecological worldview. 

2. Use living systems thinking. 

3. Discover the unique potential of a regenerative tourism place. 

4.  Leverage the capability of tourism living systems to catalyse transformations. 

5. Adopt healing approaches that promote cultural revival, returning lands, and the 

privileging of the perspectives, knowledges and practices of indigenous and 

marginalised peoples. 

6. Create regenerative places and communities. 

7. Collaborate to evolve and enact regenerative tourism approaches. 

 
34 Alnoor, A., Bayram, G.E., XinYing, C. and Shah, S.H.A. eds., 2024. The role of artificial intelligence in 

regenerative tourism and green destinations. Emerald Publishing Limited. 
35 : Hussain, Asif (2021). A future of tourism industry: conscious travel, destination recovery  

and regenerative tourism. Journal of Sustainability and Resilience, Volume 1, Issue 1, Pages 1-10. 
36 Bellato, L., Frantzeskaki, N. and Nygaard, C.A., 2023. Regenerative tourism: A conceptual framework 

leveraging theory and practice. Tourism Geographies, 25(4), pp.1026-1046. 
37 Owen, C. (2007a). Regenerative tourism: A case study of the resort town Yulara. Open House International, 

32(4), 42–535 Owen, C. (2007b). Regenerative tourism: Re-placing the design of ecotourism facilities. The 

International Journal of Environmental, Cultural. Economic and Social Sustainability. 3(2), 175–181. Owen, C. 

(2008). Architecture between the culture-nature dualism: a case study of Geoffrey Bawa’s Ka 
38  Pollock, A., 2012. The role of indigenous tourism in developing conscious hosts and accelerating the tourism 

shift. Conscious Travel. 
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Bellato et al39 conclude that “regenerative tourism seeks to transform tourism and envisions: 

Tourism living systems that facilitate encounters, create connections and develop reciprocal 

and mutually beneficial relationships through travel practices and experiences, uniquely 

reflecting tourism places. Regeneration occurs mentally, physically, emotionally, spiritually, 

culturally, socially, environmentally, and economically. Regenerative effects must be 

demonstrated to transform the sustainable tourism regime and warrant categorisation as a 

regenerative tourism approach. As a transformational process, the core and use ideas, 

principles and design dimensions of regenerative tourism offer practical guidance for tourism 

stakeholders working towards regenerative futures.” 

In their 2025 state-of-the-art review of regenerative tourism, Bellato & Pollock 40 conclude 

that: 

“… tourism geographers have a critical role in ensuring the concept maintains its 

integrity by adhering to the ecological worldview and regenerative paradigm while 

drawing from plural place-sourced, Indigenous, and other aligned knowledge systems. 

Hence, much remains unexplored regarding how tourism approaches derived from the 

regenerative paradigm can be co-created. Going beyond the field of tourism will 

continue to be core to the advancement of this concept due to its inherent decentring 

of tourism and focus on the health and wellbeing of whole complex systems, of which 

tourism is a contributor.” 

Forum for the Future’s vision is a “just and regenerative future”; its “mission is to accelerate 

the transition towards it.” Forum for the Future defines it thus: 

“A just and regenerative approach means strengthening the capacity of all living systems to 

adapt, replenish and regenerate; respecting everyone’s human rights and potential to thrive; 

and rewiring our economies and societies to serve both people and the planet.”41 

Writing in 2025, Liburd & Duedahl are critical of the concept of regeneration:  

“With scant attention to rigorous theoretical anchoring and practical delivery, 

regenerative tourism has been superficially captured as ‘giving back to nature’, rooted 

in indigenous knowledge, and conscious thinkers transforming practice. While 

tourism researchers and destination stakeholders approach regenerative tourism with 

varied motivations, the industry's rapid adoption of ‘nature-positive travel’ exposes a 

limited understanding of regenerative thinking necessary for effective 

implementation.”  

They argue that a regenerative approach requires a “paradigm shift based on an ecological 

outlook or worldview” and point to the “obvious relations between regenerative tourism and 

 
39 Bellato, L., Frantzeskaki, N. and Nygaard, C.A., 2023. Regenerative tourism: A conceptual 

framework leveraging theory and practice. Tourism Geographies, 25(4), pp.1026-1046. 
40 Loretta Bellato & Anna Pollock (2025) Regenerative tourism: a state-of-the art review, Tourism Geographies, 

27:3-4, 558-567 
41 https://www.forumforthefuture.org/framing-the-future-as-just-and-regenerative-why-and-how 

 

https://www.forumforthefuture.org/framing-the-future-as-just-and-regenerative-why-and-how
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biology, architecture, engineering, technology, design, and the arts that amplify relational and 

living systems thinking.  …Acknowledging that humans are nature too, how can remote work 

and leisure bring forth “sympoiesis”42  and other-regarding, regenerative actions, including 

but not limited to physical and mental wellbeing? 43 

The Global Sustainable Tourism Council (GSTC) reports that regenerative tourism "gained 

traction around 2019, but its substantive application remains elusive.” "Regenerative tourism 

is often described as a practice that seeks to leave destinations in a better state than they were 

found. It draws inspiration from regenerative agriculture, which emphasises restoring 

ecosystems and enhancing biodiversity."44 

The GSTC said: "Many discussions surrounding regenerative tourism seem to stem from a 

desire for more inspirational terminology rather than substantive change. This has led to a 

proliferation of articles and academic papers that offer little more than rehashed ideas without 

clear operational guidelines." 45 There are obvious similarities with nature-positive travel and 

tourism as promoted by Responsible Travel, the Kunming-Montreal Global Biodiversity 

Framework, the World Travel & Tourism Council (WTTC),UNWTO, the IUCN, and the 

World Sustainable Hospitality Alliance in the Nature Positive Vision for Travel & Tourism, 

launched in 2023. 

Back in 2021, JoAnna Haugen argued that: “if the tourism industry wants to embrace 

regeneration, it must stop working in a silo. … The industry needs to work with existing 

environmental and socio-cultural social impact initiatives already in place and driven by 

locals to truly be sustainable and, ultimately, regenerative….” 

“Tourism cannot be separate from the destinations where people travel and the locals 

who live there. Working in a silo undermines local efforts, needs, and expectations. 

Working in a silo also means there is a huge lost opportunity to empower local 

knowledge, better connect travelers to universal issues on a personal level, and help 

travelers take meaningful action in their own lives, the “travel experience is a vehicle 

for supporting community-focused and community-led initiatives and solutions. In 

this way, tourism supports sustainable development and the SDGs in the destinations 

where it operates. It is a partner for sustainability.”46 

Freya Higgins-Desbiolles has pointed to the importance of not working in a silo “The 

problem with "regenerative tourism", especially as promoted by tourism industry agents is 

 
42 Sympoiesis means "making-with" or collective creation, originating from the Greek "sym" (together) and 

"poiesis" (making). Coined by Beth Dempster and popularized by philosopher Donna Haraway, it describes 

complex, dynamic systems that are co-created and sustained by the interconnectedness and interdependence of 

their components, rather than by any single entity acting alone. It is the opposite of autopoiesis, which describes 

self-making 
43 Liburd, J., & Duedahl, E. (2025). Regenerative tourism for flourishing futures. Syddansk Universitet. TIC 

TALKS No. 11 https://www.sdu.dk/en/forskning/tik/tic-talk-publication 

44 https://www.gstc.org/regenerative-tourism/#:  
45 Ibid.  
46 https://rootedstorytelling.com/social-impact/regenerative-tourism-supporting-sustainable-development/ 

 

https://www.responsibletravel.com/copy/what-is-nature-positive-tourism
https://www.naturepositive.org/what-is-nature-positive
https://www.naturepositive.org/what-is-nature-positive
https://wttc.org/initiatives/vision-for-nature-positive-travel-and-tourism
https://www.untourism.int/news/a-united-vision-for-nature-nature-positive-report-marks-new-collaborative-era-in-travel-tourism
https://iucn.org/story/202409/achieving-30x30-role-nature-positive-tourism-meeting-global-biodiversity-targets
file:///C:/Users/rubbi/AppData/Local/Microsoft/Olk/Attachments/ooa-93ae4632-d875-4553-baf4-c47dce8cc7bf/7b65ba0012c70390c6153f966625a87382eb361e9edd530a75a7a9c2b9ed2c4e/World%20Sustainable%20Hospitality%20Alliance
https://wttc.org/initiatives/vision-for-nature-positive-travel-and-tourism
https://www.sdu.dk/en/forskning/tik/tic-talk-publication
https://www.gstc.org/regenerative-tourism/
https://rootedstorytelling.com/social-impact/regenerative-tourism-supporting-sustainable-development/


Responsible Tourism Partnership Working Paper 5. December 2025 

13 
 

just how tourism-centric and tourism myopic it is. In fact, being tourism-centric is counter to 

the very ethos of regeneration.”47  

Over the last twenty years regenerative travel and regenerative tourism have emerged and 

are being widely used in the industry and by academics. Responsible Tourism and 

regenerative share a common parentage in the recognition that sustainable tourism carries 

little meaning.  

 

Responsible Tourism improves tourism by clarifying which issues are addressed, how 

they're tackled, who benefits, and what impact results. Transparency is a core value in 

these awards. 

 

Regenerative Travel is presented by many as a radical form of Responsible Tourism, 

restoring, replenishing renewing, reciprocity, healing. It is ambitious in seeking to create a 

better future for a place and its residents. The concept of regeneration has roots in 

architecture and urban and economic regeneration and more radically in agriculture and 

ecosystem regrowth. Regenerative Tourism is ambitious, seeking transformational change, 

it scales from economic regeneration to radical transformation. 

 

 

  

 
47 https://www.linkedin.com/posts/freya-higgins-desbiolles_hawai%CA%BBi-tourism-authority-issues-a-
request-activity-7298869086778793985-QdDZ/ 
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APPENDIX:  CURRENT USAGE OF REGENERATIVE TOURISM 

Regenerative is being attached to a wide variety of initiatives; although increasingly widely 

used, it has not yet been addressed by regulators.  

1. ICRT Responsible Tourism Awards 

The 2026 ICRT Responsible Tourism Awards included a regenerative tourism category for 

the first time. We recognise that regenerative tourism is the most ambitious form of 

Responsible Tourism, but that it is plagued by greenwashing. We therefore seek to support the 

idea and those who are achieving it by demonstrating what is required to justify the use of the 

Regenerative Tourism label.  

In 2026 we are looking for destinations and businesses: 

1. Where tourism is making a significant contribution to economic regeneration and to 

the livelihoods of the local community. 

2. Drawing on its roots in biology, medicine and agriculture the ambition is 

transformational “… regenerative thinking dares us to imagine systems that actively 

create life, resilience, and beauty — for people, places, and the planet. It’s not the end 

goal. It’s a design principle. A mindset. A new way of belonging.”  

This includes, but is not limited to: 

• Closure of marine and terrestrial areas to tourists to facilitate regeneration. 

• Tourism businesses and destinations replanting and reintroducing native species. 

• Tourism contributing to regenerative agriculture. 

• Docklands and urban areas and historic buildings repurposed and regenerated for or 

with a major contribution from tourism and the visitor economy. 

Please note we are not looking for projects where the term regenerative is being used very 

loosely to differentiate the accommodation or experience from competitors in pursuit of 

market advantage. We are also not looking for examples where regenerative is being used as 

a synonym for sustainable tourism. It is to be expected that many of the looser and 

unsubstantiated regenerative claims will fall foul of misselling action by regulators.”48 

 

2. The CBI 

The Netherlands Ministry of Foreign Affairs established CBI in 1971. Its mission is to: 

“support the transition towards inclusive and sustainable economies. [it] strengthens the 

social, economic and environmental sustainability of Small and Medium-sized Enterprises 

 
48 https://icrt.global/2026-responsible-tourism-awards/ 
 

https://icrt.global/2026-responsible-tourism-awards/
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(SMEs) in low and middle-income countries. [it] does this by connecting SMEs to European 

and regional markets.” 

CBI has published a short report on incorporating regenerative principles into business. It 

reports that regenerative tourism is rooted in sustainable tourism and according to the UNEP 

(United Nations Environment Programme) and UN Tourism, it is: ‘tourism that takes full 

account of its current and future economic, social and environmental impacts, addressing the 

needs of visitors, the industry, the environment and host communities.’.  

Regenerative tourism “. also highlights place-based care, ongoing growth and room to 

strengthen the living systems that support tourism.” 

“… regenerative tourism sees that people, culture, land, nature and the economy are all 

connected. We call this a ‘living system’. The way all the parts of a system work together is 

more important than the parts on their own. Together, they create something bigger and better 

than just adding each part together. 

In a living system: 

• Everything works together. 

• All parts help each other. 

• Life grows and adapts. 

“… people, culture, land, nature, the economy and traditions all connect to form a single 

living system. If tourism cares for each element, the destination stays strong and healthy. This 

way of seeing the big picture helps to create deeper connections and long-term well-being for 

everyone involved.” 

“Taking a regenerative approach means thinking differently about the world. Instead of 

thinking about the world as a machine, with different parts that can be controlled, we should 

think of it as a network where everything is connected. Understanding how nature works is a 

key part of regeneration.”49 

3. VisitEngland 

In April 2025 Visit England mainstreamed Regenerative Tourism50   

 
49 https://www.cbi.eu/market-information/tourism/regenerative-tourism 
 
50 https://www.visitbritain.org/news-and-media/industry-news-and-press-releases/visitengland-launch-
regenerative-tourism-guide 

https://www.cbi.eu/market-information/tourism/regenerative-tourism
https://www.visitbritain.org/news-and-media/industry-news-and-press-releases/visitengland-launch-regenerative-tourism-guide
https://www.visitbritain.org/news-and-media/industry-news-and-press-releases/visitengland-launch-regenerative-tourism-guide
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We have launched the Regenerative 

Tourism Guide, a no-nonsense guide to 

sustainable tourism. The concept of 

regenerative tourism is that tourism should 

have a positive impact and leave a place 

better than it was before. The Regenerative 

Tourism Guide is designed to support 

tourism businesses and grow the visitor 

economy in an inclusive, accessible and 

sustainable way, ensuring that all corners 

of England continue to be a fantastic place 

to visit. 

 

We also introduce the PLANT Framework 

which helps guide businesses through the 

process of becoming a more regenerative 

tourism business. There are five stages: 

Prepare, Learn, Act, Nurture and 

Transform. The information in each of 

these stages has been presented in an 

easily digestible format so that businesses 

of all types, and people at all stages of 

their journey, can find the material they 

need on every topic in this wide-ranging 

field. 

 

 

“Sustainable and regenerative tourism is not just about the environment. It's also about people. This 

means looking after your employees properly, doing the same with your guests and visitors, and 

playing a supportive role in your community.”51 

 

At VisitEngland, our goal is to drive positive transformation for people and places. We are tackling 

this through four core pathways: 

1. People (communities and visitors); 

2. Place (climate change, nature and responsible resource use); 

3. Partnerships (governance and collaboration); 

4. Growth (quality jobs, training and sustainable innovation). 

 

We encourage people to work together to shift how things are done so that everyone and everything 

benefits.  

That is why we are introducing this guide: to highlight the idea that tourism can - and should - have 

a positive impact, leaving a place better than it was before. The aim is for operators and visitors to 

be part of revitalising and regenerating destinations by contributing to a positive cycle of impacts on 

local environments, communities and economies. 

 

 

 
51 https://www.visitbritain.org/business-advice/regenerative-tourism/regenerative-tourism-guide/its-not-all-
about-green-stuff 
 

We invite all businesses to embrace regenerative tourism 

and to make tourism a lasting force for good. 

https://www.visitbritain.org/business-advice/regenerative-tourism/regenerative-tourism-guide/its-not-all-about-green-stuff
https://www.visitbritain.org/business-advice/regenerative-tourism/regenerative-tourism-guide/its-not-all-about-green-stuff
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Further examples of initiatives described as regenerative include: 

4. Hawai’i52 

On June 29, 2024, Governor Josh Green, M.D. signed into law a bill incorporating 

regenerative tourism frameworks into the Hawaiʻi State Planning Act in a ceremony at his 

office, attended by legislative leaders, community proponents, and Hawaiʻi Tourism 

Authority (HTA) leadership. “Sustainable tourism is essential for the future of our state,” said 

Governor Green. “This bill ensures that our visitor industry grows in a way that respects and 

preserves our cultural heritage while promoting economic diversification.” 

• Shifting to a regenerative visitor industry that has a smaller ecological footprint by 

implementing policies such as decreasing the impacts on beaches, reefs, and ocean 

life, and that aims to sustain and improve the quality of life for Hawaiʻi’s people. 

• Supporting community efforts to protect the cultural and natural resources of the land, 

oceans, streams, and skies, and to ensure that kapu (prohibited) and environmentally 

sensitive contexts are protected from visitor traffic. 

• Engaging more of Hawai‘i’s businesses by better positioning Hawai‘i business 

owners and entrepreneurs in the economic value chain and actively supporting other 

economic sectors to reduce the state’s dependence on tourism. 

• Empowering Hawaiʻi’s people by offering capacity-building opportunities, job 

training and education for upward career mobility in the visitor industry. 

5. WTTC 

A World Travel and Tourism Council summary on the benefits of regenerative travel and 

tourism lists examples of regenerative tourism including: 

 

New Zealand “New Zealand is one of the great examples of how regenerative travel 

can work. Tourism New Zealand, the country’s official tourism body, invites all 

visitors to take the Tiaki promise. This is a promise to care for New Zealand – to care 

for the people, the culture, the land, the sea, and nature. The pledge reads: “While 

travelling in New Zealand I will care for land, sea, and nature, treading lightly and 

leaving no trace; travel safely, showing care and consideration for all; respect culture, 

travelling with an open heart and mind.”  

The Philippines “… another great example of how regenerative travel can work. It 

offers visitors to Boracay a chance to preserve the island with the “oath for a better 

Boracay”. The government had closed the island for six months to focus on 

regeneration. They rehabilitated and restructured the island into a cleaner and more 

sustainable destination for residents and visitors. By taking the oath, travellers commit 

to helping maintain the island, so it is a great place to live and visit. 53 

6. Broughton Sanctuary   

 
52 https://en.wikipedia.org/wiki/Josh_Green_(politician) 
 
53 https://travelhub.wttc.org/blog/what-is-regenerative-travel 

https://philippines.travel/safetrip/boracay
https://en.wikipedia.org/wiki/Josh_Green_(politician)
https://travelhub.wttc.org/blog/what-is-regenerative-travel
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….an estate committed to regenerative tourism and rooted in the core values of 

sustainability, conservation, and community engagement. It demonstrates that tourism can 

be a force for good, nurturing and regenerating the natural environment, respecting local 

cultures, and fostering positive relationships with neighbouring communities.54 

 

7. Regenerative Architecture55 examples include the annual Royal Institute of 

Architecture Awards 

• And regeneration can follow major events. Stratford in East London  was home to 

the 2012 Olympics, hosted by London, and is an area that has totally reinvented 

itself. Historic buildings and abandoned places have been converted into hotels. 

• Dockland regeneration has also occurred in cities such as Liverpool & Cape Town  

• The 2024 Top 25 Historic Hotels of America Best of Adaptive Reuse list. A 

popular and creative approach to historic preservation, “adaptive reuse” saves 

unused historic buildings from demolition by rehabilitating and renovating them 

for a new purpose. At Historic Hotels of America, adaptive reuse hotels offer 

travelers an immersive, authentic, and fun way to experience their next trip.56 

 

8. Sodha Travel 

“In recent years, the travel industry has become increasingly aware of its environmental and 

social footprint. Many travelers now seek to explore the world more mindfully, opting for 

sustainable experiences that minimize harm. But at Sodha Travel, we believe it’s time to go 

further—not just to preserve, but to revive. That’s the heart of regenerative travel, and it's 

the path we walk with our partners and travelers across South Asia.”57 Playa Viva Mexico 

“Located on Mexico's Pacific coast, Playa Viva is an eco-luxury resort committed to 

regenerative practices. The resort works off-grid. It generates 100% of its energy from solar 

power and actively engages in land restoration and community development. 

Playa Viva's initiatives include estuary regeneration, reforestation and supporting local 

health and education programmes. Guests are invited to take part in these efforts, creating a 

transformative experience that fosters a deep connection with the environment and local 

culture. 

Key regenerative features adopted: 

• Ecosystem restoration – Active involvement in regenerating natural habitats; 

• Community engagement – Collaborative projects that help local communities; 

 
54 https://broughtonsanctuary.co.uk/broughton-sanctuary-a-shining-example-of-regenerative-tourism/ 
55 https://architecturetoday.co.uk/architecture-today-333-september-october-2024/#26 
56 https://www.historichotels.org/us/2024-top-25-best-adaptive-reuse-list.php 
57 https://www.sodhatravel.com/blog/regenerative-vs.-sustainable-tourism-in-south-asia 
 

https://traveltomorrow.com/stratford-londons-post-2012-olympics-transformation/
https://www.liverpoolwaters.co.uk/news-updates/liverpool-waters-docklands-heritage-attraction-looks-to-the-future/
https://www.waterfront.co.za/the-va/the-company/our-history/
https://broughtonsanctuary.co.uk/broughton-sanctuary-a-shining-example-of-regenerative-tourism/
https://architecturetoday.co.uk/architecture-today-333-september-october-2024/#26
https://www.historichotels.org/us/2024-top-25-best-adaptive-reuse-list.php
https://www.sodhatravel.com/blog/regenerative-vs.-sustainable-tourism-in-south-asia
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• Transformative experiences – Gives guests opportunities to take part in regeneration 

efforts.”58 

 

9. LAK Tented Camp 

An “ecolodge on the shores of Lak Lake in Vietnam’s Central Highlands, designed to offer 

low-impact, culturally immersive experiences. What makes it a good example of regenerative 

tourism is its strong focus on environmental restoration and cultural revitalisation. 

The camp makes reforestation and organic farming part of its operations. This helps to restore 

local ecosystems. At the same time, it preserves and celebrates M’nong heritage by 

employing local staff, offering traditional craft workshops, and hosting cultural activities like 

gong performances. Guests are encouraged to disconnect from technology and connect with 

the land and local community, benefiting both people and nature. 

Key regenerative features adopted: 

• Ecosystem restoration – Reforesting the site and practising organic farming to revive 

natural landscapes; 

• Cultural revitalisation – Preserving M’nong heritage through traditional architecture, local 

employment and community-led cultural experiences; 

• Community-led – Local people take the lead in shaping activities and decisions, ensuring 

that tourism supports their livelihoods, culture, and knowledge.”59 

 

 
58 https://www.cbi.eu/market-information/tourism/regenerative-tourism 
59 https://www.cbi.eu/market-information/tourism/regenerative-tourism 
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